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I had an action camera growing up. When deciding on what

action camera to get there weren’t many alternatives. I’d even endeavour to say

there weren’t any. Rather the only true option was a GoPro. The company had

totally monopolised the action camera industry, soared to insane profits and is

now on the brink of collapse. In a terrifying reversal of fortune this giant,

previously worth over $11 billion (approximately $15 billion accounting for

inflation) in 2014 has seen its valuation drop to just $140 million and has

recently received a warning from its auditor regarding the dark future facing

it. This dramatic fall serves as a cautionary tale of how complacency and ego

in any market can topple an industry giant.
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The Golden Era

At its peak GoPro was a cultural phenomenon. It is rare for

a company to dominate its sector so completely with no competition. The brand

became synonymous with action sports, extreme adventures and in June 2014 it

IPOed in one of the most anticipated tech listings of the year. At just $24 a

share the stocks value tripled within months, with an all time high close of

$93.85 in October of 2014. The company’s valuation was now $11 billion, and it

seemed unstoppable. GoPro had pioneered a new category of its industry and

perfected it offering a unique way to capture video.

Living life on the edge

As the company’s fortunes peaked, its founder and CEO, Nick Woodman, son of Dean Woodman, an

investment banker who gave his son $325,000 to start GoPro, became a symbol of the distractions and

costs that would later plague the firm. Loaded with cash, Woodman’s luxury lifestyle became a

well-documented news sensation. He famously took delivery of a 180-foot luxury yacht, named Driftwood,

in 2017 and for day-to-day travel he used his $60 million private jet. More critically, Woodman cashed out

for $540 million worth of his personal shares after the company went public. These actions paired with his

purchases established that his focus wasn’t on the success of the enterprise in the long-term, but rather his

own personal gain, which later transitioned into a culture of complacency among the executive team at the

company.

While Woodman enjoyed his private jet GoPro’s product

development settled into its role as the “Apple Inc” of the action camera

market, releasing minimal upgrades once a year in a production cycle that became

predictable and increasingly criticised, as upgrades were usually just minor

spec bumps. A PCMag analysis from June 2026 notes that "the yearly updates
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felt less substantial" and that "calling GoPro's recent updates to

the Hero line incremental is generous; it's trotted out pretty much the same

camera for the past few generations." These flaws were only amplified by

the lazy release schedule. GoPro averaged only one or two major camera releases

annually, which was substantially slower than what is to be expected of such a

new and unexploited sector. Newly launched competitors like Insta360 and DJI,

which entered the action camera market in 2015 and 2019 respectively, adopted

aggressive, multi-line strategies releasing new variants and entirely new

product lines annually, from 360 cameras to cameras that were so small that

trackers had to be built in to avoid exploitation of them as spy camera. By

2025, GoPro’s market share fell from 75% just years prior to 18.9%, a consequence

of adopting a complacent approach to innovation.

Models Released by Company Per Year
SOME ITEMS MAY HAVE BEEN MISSED UNINTENTIONALLY.
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As

GoPro stood still, Chinese rival led by DJI and Insta360 jumped on the

opportunity. DJI, a well known drone manufacturer, used its existing expertise

in gimbal stabilisation to create action cameras with superior image quality,

better battery life and advanced features at competitive prices. By the end of

2025, DJI held 66% of the global action camera market. Insta360 transformed the

action camera industry with its 360 degree cameras and AI video editing. Insta

360s value skyrocketed to over $9.6 billion following its 2025 IPO in China. It

is valuable to note the absence of GoPro in this list.

Financial Collapse

The

financial consequences of this negligence are now catastrophic. GoPro’s revenue

has continuously declined, falling from $1.16 bn in 2021 to $652 mn in 2025.
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The first quarter of 2026 was even more detrimental with revenue falling to

just $99 mn, which represents a 26% year-on-year drop. The company’s cash

reserve has now dwindled to just $50 mn.

In an attempt to stop that drain, GoPro has announced another series of lay-offs in April 2026, saying it

would lay-off 20% of its workforce, a cut of 145 employees, showing yet another failure in a string of

restructurings. On the 1st of June 2026 GoPro refiled its 2025 financial statements to include a warning

from an auditor PricewaterhouseCoopers: there is "substantial doubt about the Company’s ability to

continue as a going concern" over the next 12 months.

Conclusion

GoPro's story is a tragic warning where their own belief is what led to their failure. Their self-confidence

resulted in complacency, which led to the company's demise. Now, a pioneer that once captured the

world's imagination was brought down by its own refusal to innovate, allowing more agile competitors to

seize the market. From an $11 bn giant, GoPro is now a penny stock fighting for survival.
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